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Applicazione dello strumento di experience mining

Raccolta di eventi dal touchpoint Rappresentazione data-driven della mappa dell'esperienza
e timestamp
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Thank you.

Partner

mobile +39 342 941 3778

Business Integration Partners S.p.A.

Piazza San Babila 5
20122 Milano
www.bipconsulting.com

The information contained in this document is given without any liability
whatsoever to Business Integration Partners S.p.A. or any of its controlled,
controlling or related entities (collectively, “BIP Group”) or their respective
managers, directors, officers, employees, consultants or advisers and is not
intended to constitute consultancy, legal, tax or accounting advice or opinion.

No representation, warranty or undertaking, expressed or implied, is made as to
the accuracy, completeness or thoroughness of the content of the information in
this document or any other written or oral information made available. BIP Group
disclaims any responsibility for any errors or omissions in the information
contained in this document.

The recipient should obtain and rely on its own professional advice from its other
professional advisers in respect of the addressee’s objectives or needs.

This document does not carry any right of publication. This document is
incomplete without reference to, and should be viewed solely in conjunction with,
the oral briefing provided by BIP Group.
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